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BILD on Snapchat Discover - Media Impact

BILD is the biggest of five German media partners. 4.6 M. Unique. Users. Source: Snapchat 09/2018. Users get to the article or video by swiping up. 650,000. 
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BILD on Snapchat Discover 1



Storytelling goes interactive – Only on Snapchat! Share your photos and videos with three features in one app: discover, chat and camera Camera



Friends



Swipe



Stories: Users have to be added to see stories of others. Stories are various lined up Snaps.
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Discover



Swipe



Snaps: Photos and videos, recorded with your camera, max. of 10 sec. visible and 24h available.



Section within Snapchat with daily changing content of media brands published on their own channels.



Since 2017 Discover exists in Germany BILD is the biggest of five German media partners



4.6 M. Unique Users 650,000 users per edition



Users get to the article or video by swiping up Source: Snapchat 09/2018
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A majority of Snapchat users can not be reached via other social media channels! Facts and figures



4.6 M. Unique Users



not on



Facebook



not on



Instagram



not on FB Messenger not on Youtube not on



Twitter



650,000 users per edition



< 24 years Source: Snapchat 09/2018



4



> 18 years



♂ ♀



Formats 5



Position of your Ads Every edition consists of 10 Top Snaps: After every 3rd snap an Ad follows



AD1



1



2



6



3



6 4
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AD3



AD2
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Vertical Video: Keep it simple! Forms of advertising on Snapchat
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Fullscreen ads: The right format for every goal! All ads are fullscreen



Source: Snapchat 04/2018
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Our offers 9



Overview of your advertising opportunities on BILD Snapchat Suitable advertising opportunities for each goal What‘s your goal?



Full awareness for one day



Reach and exact approach of your target group



What‘s important for you?



What‘s important for you?



Using your existing creative



Native integration



Special edition about your focus topic



Using your existing creative



Innovation



Standard fixed placement



Native fixed placement



Monothematical fixed placement



Standard reach package



Snapchat lenses reach package
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Standard fixed placement Reach a suitable target group exclusively via the BILD Snapchat Edition



Process: Your ad is displayed after every 3rd top-snap as a fixed placement



Advantages: 100% share of voice and storytelling across the whole edition



By swiping up the user gets to the article or landing page



Duration: 1 day with 400,000 guaranteed ad impressions



Visualization: Best Case Deutsche Post
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Native fixed placement Branded content with the look & feel of the BILD edition



Process: Your ads are created with the look & feel of the BILD Snapchat Edition



Advantages: Positive spillover effects because of the joint dispatch with BILD



By swiping up the user gets to the brand story



Duration: 1 day with 400,000 guaranteed ad impressions



Visualization: Best Case Penny
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Monothematical fixed placement Book a BILD Snapchat edition about a topic of your choice



Process: Creation of a suitable editorial environment for your advertising message, e.g. for the topic sports, DIY, Beauty and so on



MEHR ERFAHREN



Advantages: High interaction of the users with your ads because of the topical fit



By swiping up the user gets to your landingpage



Duration: 1 day with 400,000 guaranteed ad impressions; can be booked every Sunday – also as a series for a longer period of time Exemplary visualization; topic football
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Standard reach package Reach your target audience for a certain period of time on BILD Discover



Process: Your ads will be displayed for the desired period of time (no exclusivity)



Advantages: Exact targeting on demographic data, location and lifestyles



By swiping up the user gets to your landingpage



Duration: 1 week (500,000 ad impressions), 2 weeks (1 M. ad impressions) or 1 month (2 M. ad impressions)



Exemplary visualization
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Snapchat lenses reach package Augmented reality lenses with the Snapchat Lense Studio



Snapchat Lense Studio and AR: IHRE MARKE IHR KAMPAGNENNAME



^ DOWNLOAD



Exemplary visualization
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▪ AR puts interactive, virtual objects e.g. via smartphones in our real world ▪ With the help of the Lense Studio Snapchat lenses can be uploaded  simple face lenses as well as complex 3D AR lenses ▪ Users can download and use the created lenses by scanning the Snapchat QR Code ▪ Via the ad slots in the BILD Snapchat edition your lense is integrated  by swiping up the lense can be downloaded and used ▪ We are pleased to create your lense! Anzeige



Snapchat lenses reach package Augmented reality lenses on BILD Discover



Process: Your ads will be displayed for the desired period of time with a link to the download of the lense



IHRE MARKE IHR KAMPAGNENNAME



Advantages: AR elements awake the play instinct and boost interactivity ^



DOWNLOAD



Anzeige



By swiping up the user can download and use your lense



Exemplary visualization
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Duration: 1 week (500,000 ad impressions), 2 weeks (1 M. ad impressions) or 1 month (2 M. ad impressions



Best case native fixed placement Europa-Park Advertising on Snapchat works – High rate of interaction VERTICAL VIDEO
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Contact Media Impact international sales REGION



Germany / Austria



Austria / Switzerland



Europe / Africa / Middle East



INTERNATIONAL SALES Lena Catherine Sachse Tel: +49 (0) 30 2591 72561 E-Mail: [email protected] Philipp Doßmann & Alina Friede Tel: +49 (0) 30 2591 72583/ +49 30 2591 725-71 E-Mail: [email protected] [email protected] Fellin Wolter Tel: +49 (0) 30 25 91 725-63 E-Mail: [email protected]



France



Jean-Robert Mamin Tel: +33 (0) 176 21 85 00 E-Mail: [email protected]



UK / Ireland



Patricia Meier Woster Tel: +44 (0) 20 78 36 43 13 E-Mail: [email protected]



Italy



Cristiano Merlo Tel: +39 (0) 02 43 98 18 65 E-Mail: [email protected]



Spain



Maria Navarro Tel.: +34 (0) 91 323 79 11 E-Mail: [email protected]



Benelux



Anita Rodwell Tel.: +31 (0) 651 48 01 08 E-Mail: [email protected]
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GENERAL MANAGER INTERNATIONAL SALES Benedikt Faerber General Manager Int. Sales Tel: +49 (0) 25 91 725-69 E-Mail: [email protected]



MARKETING Rosa Schulz Head of Social Media & New Platforms Tel: +49 (0) 30 25 91-7 99 25 E-Mail: [email protected]



Ben Schiefer Junior Manager Social Media Tel: +49 (0) 30 25 91-7 91 76 E-Mail: [email protected]
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BILD auf Snapchat Discover 

Social Media KanÃ¤le erreicht werden! Zahlen und Fakten. Quelle: Snapchat 09/2018. Facebook. Instagram. FB Messenger. Youtube. Twitter. â™€. â™‚. < 24 Jahre. > ...
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BILD Factsheet 2018 - Media Impact 

22.10.2018 - We are always everywhere. Good journalism has no fear of contact. Because only those who are in the middle of things get people's attention.
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BILD am SONNTAG - Media Impact 

Mehrfachkontakte. â–« Anreiz fÃ¼r Produktneuheiten. Mehr Absatz, mehr Umsatz! Umsetzungsbeispiele: GlaxoSmithKline Consumer Healthcare GmbH & Co. KG.
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Die Bild Rakete 2019 - Media Impact 

(Spring Portfolio). RoP Daten. Konstante Verpixelung der eingesetzten Werbemittel und / oder Landingpages zur Sammlung von Daten. Optimierte. Ausspielung.
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BILD price list 2019 - Media Impact 

Ads with reach. Price list no. 73 a valid from 01.01.2019. 1 The BILD Division. 2 Magazine profile ... The BILD Division brands have a total reach of more than 46 million per month, meaning over 66% of ...... professional team. Implementation ...
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BILD AuÃŸenseiten 2018 - Media Impact 

Durch hohe AktualitÃ¤t, Engagement und beispiellose. NÃ¤he zum Leser versteht es BILD, Nachrichten,. HintergrÃ¼nde und Unterhaltung aus allen Bereichen des.
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Das BILD StandBy-Angebot 2018 - Media Impact 

Das BILD StandBy-Angebot. Preise 2018. Page 2. Das bringt nur BILD! Page 3. â–«. â–«. â–«. Das BILD-StandBy-Angebot. Page 4. Das BILD-StandBy-Angebot. Page 5 ...
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Exklusivbelegung BILD am SONNTAG - Media Impact 

24.08.2018 - verkehr â€“ mit aktuellen Trends und News ermÃ¶glicht BILD am SONNTAG spannende. Einblicke in die Welt des Fahrradfahrens. Schalten Sie in ...
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Faszination Technik in BILD am SONNTAG Die ... - Media Impact 

24.08.2018 - Die Berichterstattung zur IFA am 02.09.2018. Spezial am 14.10. Spezial am 28.10. Zuhause, aber sicher! Einbruchschutz & Smart Home.
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Never plan B. Only plan BILD. - Media Impact 

BILD is a relevant news medium which at the ... BILD is relevant both as a news medium and ... right to require cash in advance up to the ad dead- line. In case ...
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Erweiterungen BILD HAMBURG zur Preisliste Nr. 72 ... - Media Impact 

01.01.2018 - Quelle: ma 2017 TZ, BILD HAMBURG, Gesamt- bevÃ¶lkerung ab 14 Jahre; Exklusivleser gegenÃ¼ber. Hamburger Abendblatt, Hamburger ...
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Titelfolie (dunkel) - Media Impact 

Tel.: +49 (0) 30 2591 - 712 32 [email protected]. Head of Healthcare. Media Impact GmbH & Co.KG. Elmar Tentesch. MÃ¼nchener StraÃŸe 101 /09.Es fehlt:
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Folie 1 - Media Impact 

25.01.2019 - Ob in der monatlichen Serie â€žRan ans Werkâ€œ oder in der umfangreichen Beilage. â€žHandwerk im Nordenâ€œ â€“ Sie erhalten als ...Es fehlt:
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mobile advertising - Media Impact 

Auch im MI Portfolio deutlich hÃ¶here mobile Nutzung. Quelle: IVW April .... 0,88. 3,06. Business Insider ..... SPORT1.de Phone App (iOS & Android). UU: 2,15 Mio ...
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AGB Zeitschriften - Media Impact 

Page 1. â–«. â–«. â–«. â–«. G Ã¼ ltig a b. 23 .0. 1 .2. 0. 1. 9. Page 2. Page 3. Page 4.
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Titelfolie (dunkel) - Media Impact 

Advertorial Paket M (Medium Rectangle, Social Media, Homepage). STATIONÃ„R. MOBIL. EDITION. WOCHE 2. WOCHE 3. WOCHE 4. Advertorial Paket M ...
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deutschland media impact 

IAB - Business and finance. IAB - Careers. IAB - Education ... Segment wird von Team Data auf Kundenwunsch ... Marketing und Kommunikation. Design und ...
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Titelfolie (dunkel) - Media Impact 

AktionsbÃ¼hne Paket M (Medium Rectangle, Social Media, Homepage). STATIONÃ„R. MOBIL. EDITION. WOCHE 2. WOCHE 3. WOCHE 4. AktionsbÃ¼hne Paket M ...
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Untitled - Media Impact 

Present the lottery numbers for a year on the cover of DIE WELT! .... SPORT 29 ..... Page 2 or last page. IN V. OrbÃ¡n will keine ,,Ohrfeige" erkennen. WWW de. On.
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Folie 1 - Media Impact 

â–«mit Interesse an Nachhaltigkeit. Kennzahlen/Monat stationÃ¤r mobil. Page Impressions2). 153.864.539. 27.682.809. Visits2). 33.011.492. 5.526.113. Unique ...
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Erweiterungen BILD DRESDEN zur Preisliste Nr. 72 ... - Media Impact 

01.01.2018 - Preise AuÃŸenseitenformate, Sonderwerbeformen und Digital auf Anfrage. 1 Anzeigen Ã¼ber Werbungsmittler werden zum Grundpreis ...
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MeinBildAmSonntag - Media Impact 

Instagram, Facebook, Twitter hochzuladen oder per Mail einzusenden. Die schÃ¶nsten Fotos werden in. BILD am SONNTAG abgedruckt und mit 50 â‚¬ honoriert.
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MIPIM 2019 - Media Impact 

*Festpreis. Das Sonderthema erscheint nicht in der WELT AM SONNTAG KOMPAKT. FÃ¼r alle Preise gilt: FÃ¼r die DurchfÃ¼hrung des Auftrages gilt die zum ...
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Factsheet WELT - Media Impact 

culture, real estate, travel and motor. WELT AM ... economy and finance, sports, culture and style. The contents of ... for national decision-maker campaigns.
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