

























	 Zuhause
	 Dokument hinzufügen
	 Anmelden
	 Ein Konto erstellen
	 PNG-Bilder









































Q1'2011 Results Presentation - XING Corporate

10.05.2011 - Social media is rapidly gaining .... External Services, Legal, audit & .... XING is the preferred choice among social media HR services. 19. 

















 PDF Herunterladen 



 PNG-Bilder






 1MB Größe
 16 Downloads
 447 Ansichten






 Kommentar


























Q1’2011 Results Presentation



Hamburg Stefan Gross-Selbeck (CEO) & Ingo Chu (CFO) May 10, 2011



01



Q1 Highlights



Strong financial performance



Continuing good momentum in D-A-CH1 member growth



‚Verticals„ with strong yoy growth



Execution well on track



(1)



Germany, Austria & Switzerland
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Q1 Financial Snapshot



Q1„2011



Q1„2010



yoy



Subscriptions



€m



11.13



10.07



+11%



E-Recruiting



€m



2.71



1.44



+89%



Advertising



€m



1.05



0.77



+36%



New verticals



€m



0.51



0.00



N.A.



Other*



€m



0.24



0.28



-14%



Total revenues



€m



15.65



12.60



+24%



EBITDA



€m



5.62



3.30



+70%



%



36



26



+10pt.



€m



2.69



1.26



+114%



EBITDA-Margin Net-result 1



Other revenue & other perating income
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Strong Growth Momentum In Core Market (D-A-CH)



Member Adds (D-A-CH): Accelerating Growth



Comments



in 000„



Highest number of net member adds since Q1‟2009



+33% 4,686 215



Total member base up 20% yoy



205



Product improvements and marketing initiatives paying off



194 3,743



168 162



Confirming large growth potential: D-A-CH market with significant runway for further growth



Net adds



Q4'09



Q1'10



Q2'10



Q3'10



Q4'10



Q1'11 Q1'2011
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Payer Base Continues To Grow 15k net adds in Q1‟11



Payer gross adds D-A-CH in 000„



Payer base



Payer net adds D-A-CH



in 000„



in 000„



+8%



716 731 677 688 704



54



42



43



46 22



38



16 12
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Q1



Q2



Q3



2010



28 759



Q4



Q1'11



Q1



Q2



Q3



2010



Q4



15



Q1'11



Q1



Q2



Q3



Q4 Q1'11 Intl. Total



2010
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Strong Growth in ‘Vertical’ Business



„Verticals“: Continued strong growth Revenues from “verticals” (recruiting, advertising, events & other) in €m incl. yoy growth in %



4.3



E-Recruiting



Social media is rapidly gaining traction as efficient recruiting tool for corporates New telesales team & further increase in offline sales force



3.6 New ad format: “Specials”



2.8 2.2



Advertising



2.4



54%



67%



95%



eCPM ~8€ ~1,000 claimed CPs per week



91%



26%



Events



Technical ticketing integration mid February 2011 Starting to monetize XING events Building offline sales team



Q1'10



Q2'10



Q3'10



Q4'10



Q1'11
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XING Mobile turning to a significant traffic contributor



Growth opportunity from mobile „revolution“



Comments & Strategy



XING mobilie visits in m >15% of total traffic +157%



XING available on all relevant OS (iOS, Android, Blackberry) as well as via web app Mobile traffic already >15% of total traffic New Android app 3.2 launched on April 7 with Contact Sync between XING and your telephone address book



4.535 Investment area with dedicated standing team for “XINGmobile”



1.764 May'10



April'11
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Financial Highlights Q1 2011



24% revenue growth and increasing revenue diversification



Profitable business with €5.6m EBITDA and 36% margin



2011 further investment in future growth



Return of €20m cash to shareholders
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05 Revenues €15.7m, EBITDA €5.6m with 36% Margin P&L



in €m



Q1‟11



Q4„10



Q1‟11 vs. Q4‟10



Q1„10



Q1‟11 vs. Q1‟10



Abs.



Abs.



15.7



14.7



+7%



12.6



24%



(10.0)



(9.4)



(6%)



(9.3)



(8%)



5.6



5.2



+8%



3.3



70%



Margin



36%



36%



+0.3%pt



26%



+9.7%pt



Depreciation



(1.5)



(1.5)



0%



(1.2)



(19%)



0.0



0.0



+328%



0.0



70%



(1.5)



(1.3)



(19%)



(0.8)



(80%)



2.7



2.5



+8%



1.3



114%



Total revenue1 Costs EBITDA



Financial Result Taxes Net Result (1) (2)



Abs.



Of revenue Including other operating income



EPSxxx Q1: €0.51; up from €0.47 in Q4 9



05



Strong bottom-line despite investment in future growth



Revenues



EBITDA



In €m - (Total revenue inc. other revenues)



In €m In % of total revenue



12.6



13.3



13.8



14.7



15.7



Low mark Q2„09 with 23.1%margin



5.2



5.6



4.5 3.3



3.7 32.4%



26.2%



Q1'10 Q2'10 Q3'10 Q4'10 Q1'11



35.6%



35.9%



28.2%



Q1'10 Q2'10 Q3'10 Q4'10 Q1'11
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Increase in profitability driven by scaling business, growth to profitability of new business, turnaround International



Q1„2010



Q1„2011



Comment



Subscription



+



+



Scale of existing business



E-recruiting



+



+



Scale of existing business



Advertising w/o company profiles



+



+



Scale of existing business



Company profiles



-



+



Growth to profitability



International



-



+



Turnaround



n/a



-



Major investment field



26%



36%



Events Total EBITDA margin



 Investment in events dilutes overall margin  Further investment fields: mobile, advertising, marketing, sales 11
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Strong Growth In Vertical Business



Core



Verticals



„Subscription“ in €m



E-Recruiting in €m



Advertising



(incl. Company Profiles) in €m



+89%



+11%



New Verticals (Events) in €m



+36%



N/A



11.13 10.07



2.71



1.44 0.77



1.05 0.51 0.00



Q1'10



Q1'11



Q1'10



Q1'11



Q1'10



Q1'11



Q1'10



Q1'11
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Personnel Expenses Are Main Investment Area To Further Drive Company Growth Personnel



in €m in % of total revenue



Marketing



in €m in % of total revenue



+16%



Other Expenses



in €m in % of total revenue



-30%



+15%



5.4 4.7 3.9



3.9 3.0



37%



35% 27%



Q1'10



3.4



Q4'10



Q1'11



Amiando: ~30FTE‟s Additional FTE‟s in Product/Engineering & Sales Vacation accruals



1.6



1.6



13%



11%



7%



Q1'10



Q4'10



Q1'11



1.1



Cut marketing spendings in Turkey & Spain Change in spending pattern throughout year Awareness campaign planned in Q2



24%



Q1'10



26%



Q4'10



22%



Q1'11



External Services, Legal, audit & consulting Payment processing, Server hosting Rent & other costs Amiando



First time consolidation of Amiando impacts all cost lines 13
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Operating cashflow excl. organizer cash €7.6m Q1’11



Q4‘10



Q1’11 vs. Q4’10



Q1’10



Q1’11 vs. Q1’10



Abs.



Abs.



Abs.



Abs.



Abs.



5.6



5.2



+0.4



3.3



+2.3



+0.0



-0.6



+0.6



+0.3



-0.3



+2.0



-0.2



+2.2



+5.6



-3.6



+7.6



+4.4



+3.2



+9.2



-1.6



Investment – operating



-1,1



-2.3



+1.2



-1.4



+0.3



Investment – acquisitions



-5,1



0.0



-5.1



-0.7



-4.4



0.0



+0.6



-0.6



0.0



0.0



Free cashflow excl. organizer cash



+1.4



+2.7



-1.3



+7.1



-5.7



Effects organizer cash



+2.5



Free cashflow incl. organizer cash – reported



+3.9



EBITDA Interest/tax/ESOP Net working capital Operating cashflow excl. Organizer cash



Financing incl. share buyback



Free cashflow impacted by Amiando acquisition with -5.1m€ 14
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Return of €20m cash to our shareholders



Why?



 Clear growth strategy in core and vertical business  Cash needs lower than cash reserves due to financially robust nature of business model Logical consequence: Return cash to shareholders







How?



  



Capital increase followed by capital decrease to generate distributable reserves AGM approval needed (May 26 2011) 6 months waiting period after registration of AGM approval Pay-out to shareholders holding stock one day prior to cash-out



Significant and sufficient reserves to fund future growth  ~€40m cash reserves after cash out  Significant debt capacity (currently debt-free)  Authorized capital
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E-recruiting



Premium Member



VERTICALS



Events



PAID MEMBERSHIP



Advertising
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Our Strategic Levers To Drive Growth



Develop & Build



Convert



BASIC MEMBERSHIP



Grow & activate
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Backup



POWERING RELATIONSHIPS WWW.XING.COM
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Low Invested Capital From Shareholders’ Perspective



in €m Q1‘11 Abs. Assets



108.1



Operating Assets



23,3



Acquisitions / International



21,3



TAX A/R



0,6



Cash



62.9



Liabilities



108.1



Equity



64.1



Deferred Income



23.2



Liabilities



11,8



Tax Liabilities



9,0



Other



0.0



Operating Assets



€23,3m



Deferred Income



-€23,2m



Liabilities



-€11,8m



Invested Capital w/o cash



-€11,7m



Plan to return €20m of cash to shareholders 18



Verticals: E-Recruiting



XING is the preferred choice among social media HR services



Recruitment through social networks is growing quickly* In %



What kind of social media HR services are you going to use in the future?* In %



Companies use Web 2.0 to search for employees Where do Companies post their jobs? General job boards Company website Print (Newspaper) Social Networks



(2009:12%)



Specialised jobboards Print (Magazines)



*



Source: BITKOM



*



Source: Social Media HR Report 2010
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34%



Depreciation



-5.9



-6.8



-7.0



EBIT



14.7



18.8



23.2



Margin



22%



24%



27%



Net income



10.0



13.0



17.1



EPS in €



1.97



2.51



3.2



6.6



13.0



13.9



Free cash flow



Analyst coverage Shares



Deutsche Bank, DZ Bank, Hauck & Aufhäuser, HSBC, Montega AG, Close Brothers



5,332,838



21351 17456 14247



13500 11594



12027



9514 7301



8214



7029



5996



3813 3801 4684



Mrz 11



33%



Feb 11



31%



Jan 11



Margin



24006



Dez 10



30.2



Nov 10



25.6



Oct 10



20.6



Sep 10



EBITDA



Aug 10



87.6



Jul 10



77.7



Jun 10



66.1



Mai 10



Total revenues



Average Trading Volume per day (XETRA)



Apr 10



2013e



Mrz 10



2012e



Feb 10



2011e



Jan 10



(March, 2011)



Consensus



XING AG IR stats Market cap: ~€210m / ~€60m cash / No debt



Burda Digital GmbH 29.6% Allianz Global Investors 5.1% Langfrist TGV 6.5% Ennismore 5.2% HVB 3.4% Cyrte Investments 5.0%



TecDax ranking end of April 2011



Treasury Shares 2.1%



Market Cap.



33



Turnover



38



Rest 43.1%



Free float according to Deutsche Börse: 68.3% 20



XING share price since IPO in Dec 2006



(as of May xx, 2011)



180%



160%



140%



120%



100%



80%



60%



40%



20% Dez. 06



Jun. 07



Dez. 07



Jun. 08 XING AG +xx%



Dez. 08 TecDAX +xx%



Jun. 09 SDAX +x%



Dez. 09



Jun. 10



Dez. 10



DAX +x%



21



Investor Relations Contact details



Follow us on twitter: http://twitter.com/xing_ir



Patrick Möller Director Investor Relations XING AG Gänsemarkt 43 20354 Hamburg Germany Tel.: +49 (0)40 419 131-793 Fax.: +49 (0)40 419 131-44 (Please use this number to submit “WpHG notifications”)



Email.: [email protected] Website: http://corporate.xing.com/english/investor-relations/ http://www.youtube.com/user/XINGcom
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Full Year Results 2009 - XING Corporate 

30.03.2010 - declining overall online job market in DACH. 01. 11% ... Source: OVK Online Report 2010/01. 2008. 2009 ..... Average trading volume per day.










 








Erfolgreicher mit XING. - XING Corporate 

des Honorars fÃ¼r die AbschlussprÃ¼fer durch den Aufsichtsrat vor. ...... jeweils 50 Tsd. â‚¬ Verpflichtungen gegenÃ¼ber rechtlichen Beratern und dem Vermieter der.










 








Erfolgreicher mit XING. - XING Corporate 

haben Personalentscheider erstmals die MÃ¶glichkeit online zu wÃ¤hlen, ob sie ihre Stellenanzeigen bei .... ware, Trading Dynamics und EGroups gegrÃ¼ndet.










 








Corporate presentation 

Siemens Real. Estate GmbH. Siemens Real Estate Schweiz. SIX Group Services AG. Solothurner SpitÃ¤ler AG. Solvias AG. Sozialdepartement der Stadt ZÃ¼rich.










 








geschÃ¤ftsbericht 2014 - XING Corporate 

23.03.2015 - ... 2014 bei Bedarf externe Berater und SachverstÃ¤ndige sowie Mitarbeiter aus verschie- ...... Honorare fÃ¼r sonstige Leistungen fielen im Vor-.










 








pdf Annual Report 2007 - XING Corporate 

27.03.2008 - This presentation speaks as of December, 2007 & February 2008. Neither the delivery of this .... Interest income. Underlying. EBT. 7%. 24%. 31%. 11%. Proportional. Taxes. Underlying ... 20354 Hamburg. Germany. Tel.
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NewWorkBook - Xing 

übt zugleich Einfluss auf sie aus. Dirigent ist ...... Ein Beispiel: Die Gründerin der Fair-Trade-Marke. Folkdays ... eine und Verbände üben sich seit Jahren in der.
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Presentation 

Bilanzen auf ihren Adressen verteilt. Je mehr Sie SPA-Tokens auf Ihrem Konto haben, desto mehr Chancen haben Sie auf die Schaffung des Blocks. Der Miner ...










 








NewWorkBook - Xing 

sind, im Wettbewerb und gegen den Innovationsdruck zu bestehen. ... fÃ¤higen Unternehmenskultur und PersonalfÃ¼hrung, ..... AXOOM GmbH in Karlsruhe.
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Investor Presentation 

Any prospective investor interested in buying Company's securities or .... A high quality and practically inexhaustible










 








PowerPoint Presentation 

kkk. Spargel-MorchelragOut mit Barlauchravioli und gegrillten KalbSfiletspitzen am SpieÅ¿B. RagOut Of asparaguS and mOrrels With Wild garlic raVioli.










 








Corporate 

El proyecto fue comisionado a los arquitectos Antonio Citterio, quien está a cargo del diseño de los hoteles Bulgari y a










 








Presentation title Presentation sub-title 

The University of Sydney. Page 6. Tendencias de PV y Baterias residenciales. Fuente: AEMO and Energy Networks Australia










 








Xing richtig nutzen 

Aber auch Personalverantwortliche, Headhunter usw. suchen auch aktiv nach Personen .... Wenn jemand in Magdeburg wohnt, aber häufig in Köln zu tun hat,.










 








PowerPoint Presentation 

stark Und SUcht dich ZUr VerstÃ¤rkUng Seines Teams in der ... arbeitest an Strategischen Projekten Und leitest die Expansion des Vertriebs in auslÃ¤ndische ...










 








Presentation UNCITRAL.pptx 

PROCESO UNCITRAL. Cecilia Olivet. Transnational Institute ... JapÃ³n y China (apoyados por la industria del arbitraje).










 











Copyright © 2024 P.PDFDOKUMENT.COM. Alle Rechte vorbehalten.

Über uns |
Datenschutz-Bestimmungen |
Geschäftsbedingungen |
Hilfe |
Copyright |
Kontaktiere uns










×
Anmelden






Email




Password







 Erinnere dich an mich

Passwort vergessen?




Anmelden














