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D30 Best Use of Social Media - Digital

In 2018, presidential elections took place in Mexico and Andres Manuel Lopez .... campaign and had a high impact, becomi 
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DIGITAL/INTERNET - CANDIDATE DIVISION BEST USE OF SOCIAL MEDIA - DIGITAL ANDRES MANUEL LOPEZ OBRADOR - MORENA 2018



AMLO* In 2018, presidential elections took place in Mexico and Andres Manuel Lopez Obrador was elected with a significant lead (53.19%). The presidential campaign took place in an environment where the desire for a change was strong, and the candidate of the political coalition "Juntos Haremos Historia" (Together we will make history) (MORENA, Labor Party, Social Encounter Party) represented a different option from the candidates of the other political parties. The analysis, strategy, and creativity in the campaign were fundamental to maintain AMLO as the winning option and as a social phenomenon. Social media had a fundamental role in the campaign, with 362 videos broadcasted for three months. We created pieces for different segments of the population, including young people, students, women, businessmen, migrants, senior citizens, among others. The institutional networks, spokespersons, and actors that participated in this action were of vital importance to give order to the structure and to diversify the message that AMLO wanted to communicate through different channels. We also created parallel strategies for AMLO's institutional campaign, for example, AMLOVERS, whose objective was to reinforce engagement with the candidate through promotional articles and activations. This campaign had a lot of tools that went viral in a short time, pieces that were in all the streets of Mexico and souvenirs that were part of the enthusiasm of millions of Mexicans; this work led to an OVERWHELMING WINNING.



*AMLO stands for the initials of the candidate’s name Andres Manuel Lopez Obrador.



NETWORK VIDEO COROS https://vimeo.com/284040549



MÉXICO FLORECERÁ https://vimeo.com/284043476



ESPERANZA https://vimeo.com/284041197



ESTAMOS LISTOS https://vimeo.com/284041470



NO A LA GUERRA SUCIA (FORO) https://vimeo.com/284045641



PLAGA https://vimeo.com/284048117



DISCURSO INE https://vimeo.com/284040925



SIAMESES https://vimeo.com/282775562



DETRÁS DE UN VOTO PARA EL PRIAN https://vimeo.com/284040769



NETWORK VIDEO ¿QUIÉN ES QUIÉN? - PROBLEMAS https://vimeo.com/284049386



¿QUIÉN ES QUIÉN? - INSTITUCIONES ¿QUIÉN ES QUIÉN? - MIEDO https://vimeo.com/284048855 https://vimeo.com/284048942



TESTIMONIAL IPADS https://vimeo.com/284050703



RUIDO BLANCO (ESPECTADOR) https://vimeo.com/284049848



PACTO PRIAN https://vimeo.com/284044135



QUIÉN ES UN PELIGRO PARA MÉXICO



RUIDO BLANCO (TELEVISOR) https://vimeo.com/284049765



MIGRANTES https://vimeo.com/284043817



https://vimeo.com/284047831



NETWORK VIDEO LOS OLVIDADOS (HITALIVY) https://vimeo.com/284042591



LOS OLVIDADOS (FRANCISCA Y J. CARLOS) https://vimeo.com/284042965



LOLITA SUMMERS https://vimeo.com/284041832



BUEN GOBIERNO (INCLUSIÓN) https://vimeo.com/284050013



AMLOMANÍA



AMLO SABE CÓMO INVERSIÓN PRIVADA



AMLO SABE CÓMO - RECURSOS PÚBLICOS



AMLO SABE CÓMO - DESIGUALDAD



https://vimeo.com/284039381



https://vimeo.com/284039474



FEMINICIDIOS https://vimeo.com/284041679



https://vimeo.com/284040275



https://vimeo.com/284039589



NETWORK VIDEO AMLO SABE CÓMO - DERECHOS



AMLO SABE CÓMO - CALIDAD DE VIDA



AMLO SABE CÓMO - INSEGURIDAD



AMLO SABE CÓMO - EDUCACIÓN



https://vimeo.com/284040125



FUNICULA https://vimeo.com/285152490



JENGA



VERDADERO PROBLEMA 1 https://vimeo.com/285177371



ANAYA MIENTE LAVADO https://vimeo.com/285151728



https://vimeo.com/284039678



https://vimeo.com/284039981



https://vimeo.com/285586443



https://vimeo.com/284039727



AMLO SABE CÓMO - RENDIR CUENTAS



https://vimeo.com/284039797



NETWORK VIDEO AMLO SABE CÓMO INVERSIÓN PRIVADA



IPAD GUERRA SUCIA AMNISTÍA https://vimeo.com/285138238



12 AÑOS https://vimeo.com/285193054



TESTIMONIALES TUXTLA https://vimeo.com/285153184



COMPILACIÓN GUERRA SUCIA https://vimeo.com/284833898



TESTIMONIAL CDMX https://vimeo.com/285138527



NO ES VENEZUELA https://vimeo.com/285138314



IPAD CHÁVEZ https://vimeo.com/285138079



MIENTRAS ELLOS DIJERON https://vimeo.com/285152742



https://vimeo.com/284039381



NETWORK GRAPHICS



NETWORK GRAPHICS



NETWORK GRAPHICS



NETWORK GRAPHICS



DIGITAL ACTIVATIONS During the presidential campaign, there were digital activations for the different events or situations typical of an election, such as debates, campaign closing and election day, where Andres Manuel Lopez Obrador sympathizers posted supportive messages. Also, these activations focused on fighting back the attacks the candidate received, for example, #NoSoyBot and #UniversitariosConAMLO. These activations were promoted through the accounts of the different spokespersons of the campaign and had a high impact, becoming national and international trends.



1. #YoAMLOmexico 2. #UniversitariosConAmlo 3. #MexicoConAMLO 4. #NoAlPeriodismoSicario 5. #TodosConAMLO 6. #AMLOmiPresidente 7. #NoSoyBot 8. #AMLOfest 9. #SoloFaltasTu 10. #AndresManuelPresidente



TOTAL TWEETS:



1’865,100 SCOPE: 1,165’811,000 USERS: 153,781



PARALLEL CAMPAIGNS



AMLOVERS WEB



AMLOVERS We created AMLOVERS at the same time as the presidential campaign; this strategy included a youthful graphics line, where each user could download the pieces they want from the website amlovers.mx and print them freely so that supporters could have direct participation to endorse the candidate. The objective was to capitalize on the empathy that young people already had with AMLO's project, giving us the opportunity to use different types of tools to communicate and give them the option to identify with designs and messages that were much more relaxed and open. Beyond the rhetorical speech, we used distinctive phrases, communication setbacks that he used in his favor that became a more relaxed part of the campaign. WEBSITE SCOPE amlovers.mx USERS PERCENTAGE ACROSS THE COUNTRY ESTATE CDMX (Mexico City) Desconocido State of Mexico Jalisco Puebla Nuevo León Yucatán Veracruz Tabasco Baja California Guerrero



USERS 27% 25% 12% 8% 6% 5% 4% 4% 4% 3% 2%



TRAFFIC SOURCE amlovers.mx Directo Social Media Structured search Referralsaz SOCIAL MEDIA Twitter Facebook Instagram



53% 36% 7% 4% 79% 20% 1%



•NUMBER OF DOWNLOADED DESIGNS: 76, 028 
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social media fur quereinsteiger best practice 

social media fur quereinsteiger best practice marketing vertrieb und | Read & Download Ebook ... practice marketing vertrieb und for free at our Online Library.
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LEGAL ASPECTS OF SOCiAL MEDiA 

general rules, numerous special regulations apply in Germany to the online .... In the dispute that followed, the British fair trading authority requested that the.
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social media social media manager 

mis estudiantes de Smart Social Media Freedom System; estos datos le darán una idea sobre la forma de encontrar clientes
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G02 Best Use of Email copy 

participation of eligible Latinos living in the USA in the 2016 US presidential election through the encouragement of th
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DIGITAL MEDIA, LABORATORIOS DE LA REALIDAD SOCIAL 

3 dic. 2009 - actores del ciberespacio. Los internautas son quienes deciden del nivel de interés de la información trans
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social media 

Best Case Europa-Park Vertical Video Plus mit Videotorial. VERTICAL. VIDEO. PLUS. Page 13. Best Case Bundeswehr Vertical Video Plus. VERTICAL. VIDEO.
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social media 

Branded Content im Look & Feel der BILD-Edition. Ablauf: Ihre Ads werden im ... Best Case Europa-Park Vertical Video Plus mit Videotorial. VERTICAL. VIDEO.
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social media rules of engagement - Irving ISD 

Sin embargo, los comentarios serán monitoreados por la civilidad y la idoneidad. A continuación se describen las Normas
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The association between social media use and ... - The Primack Pages 

11.01.2016 - Still, frequent use of social networking sites had ..... life, and whether these patterns predict the likelihood of having dis- turbed sleep as these ...
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Social Media Policy - Pluralog 

Instrumente in der Online-Kommunikation nicht mehr ... Medien und dem strategischen Online-Verhalten von ..... Onlineshopping, Onlinebanking. Spielen.
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dienstleistungsmanagement und social media 

Are you looking for dienstleistungsmanagement und social media potenziale strategien instrumente forum PDF?. If you are areader who likes to download ...
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Technology and social media 

Ich habe eine groÃŸe Verantwortung. Ich bin oft fÃ¼r meine Fans ein Elternersatz. ... Ich will schon bei YouTube bleiben. Als ich die Filme gedreht habe, habe ich ...
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FAQ Social Media 
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FAQ Social Media HP 
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DIGITAL MEDIA PRIMER PDF 

DIGITAL MEDIA PRIMER PDF - Are you looking for Ebook digital media primer PDF ? You will be glad to know that right now digital media primer PDF is available on our online library. With our online resources, you can find digital media primer or just 
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dienstleistungsmanagement und social media 

Save As PDF Ebook dienstleistungsmanagement und social media potenziale strategien instrumente forum today. And You can Read.
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social media - Greven Medien 

Basis, um erfolgreich Online-Marketing und Social Media Marketing (als ..... Diese können in einem Suchmaschinenwerbe-Konto (zum Beispiel bei der ...... mit geringen Budgets eröffnen sich hier ungeahnte Möglichkeiten, weil sich zumindest ...
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Social Media Marketing 

12.04.2011 - Click Search Marketing, · Organic Search Engine · Optimization, Email · Marketing ... Executive's Guide to New · Media-From Blogs to Social.
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Social Media - New Business 

15.03.2010 - schen Medien sondern zunehmend Ã¼ber Twitter, Facebook. & Co. ... Hamburg, befindet sich das alte Kommunikationsprinzip in. AuflÃ¶sung.
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Social Media Analyse - Allfacebook.de 

Klar, es ist ja noch ganz viel â€žEngagementâ€œ dabei, dessen Mehrwert man nicht ... natÃ¼rlich auch fÃ¼r alle anderen Sozialen Netzwerke) selber zu messen. Das ist.
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Technology and social media 

describir la sensación, pero lo que sé es que formar parte de la comunidad española en YouTube sólo me ha aportado alegr
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Social Media Policy - Pluralog 

Bei einem Blog handelt es sich um ein Ã¶ffentliches. Tagebuch bzw. Journal. Der Autor oder die Autoren. (Blogger) kÃ¶nnen einfach und schnell Inhalte online.
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Social Media - Net-Metrix 

(Ã¼ber 100 000 Einw.) Dorf. (bis 9999 Einw.) Kleinstadt. (10 000 bis 100 000 Einw.) Prozent der Onliner/innen nutzen tÃ¤glich oder fast tÃ¤glich Social Media.
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Social Media Weihnachtsbooster 

... Facebook Profilvideofunktion bietet Platz fÃ¼r KreativitÃ¤t. Follower/Abonennten werden benachrichtigt, wenn Sie Ihr Bild Ã¤ndern. 4. Kreieren Sie einen Hashtag.
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