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INTERNATIONAL  MARKETING   INTRODUCTION This course is addressed to the students who want to know the characteristics of international marketing. Companies today have the challenge to adapt their products to different countries with their special requirements and customs. Marketing specialist must be prepared to deal with these differences and to generate strategies according to the special situation of each country. Fundamentals of International Marketing are studied in this course. Students will learn from marketing theory, but also from different cases and examples that illustrate the actual situation of the international companies. OBJECTIVES The major objective of this course is to provide a broad overview of international marketing and to examine international marketing strategy. The emphasis is on practical international marketing and the course has several hands on projects. The main objectives of the course are: – – –



To provide an understanding of the elements that makes up the international environment. To examine the development of an international marketing strategy. To provide practical information on how to expand into international markets.



SYLLABUS 1. International marketing: an overview –



Globalization of Markets. Definition of International Marketing. What is the difference



between



marketing



domestically



and



internationally?



The



International Marketing environment. Stages of International Marketing Involvement.



2. The Dynamic Environment of International Trade –



Balance of payment, Balance of trade, protectionism



3. The cultural environment 4. The Political and legal Environment 5. The international marketing research 6. The International Planning & Organization Process –



Analysis, adapting the marketing mix, developing the plan, implementation and control



7 . Product strategies –



Products and Services for Consumers. Products & Services for Businesses. Adaptation.



8. Distributions strategies –



International Marketing Channels.



9. Promotion strategies –



Integrated Marketing Communications



10. Sales strategies –



Personal Selling and Sales Management



11. Price strategies –



Pricing for International Markets



12. Negotiating with International Customers, Partners and Regulators



-2CURSOS INTERNACIONALES Patio de Escuelas Menores, s/n 37008 Salamanca . España Tel . (34) 923 29 44 18  Fax . (34) 923 29 45 04



www.usal.es/cursosinternacionales [email protected]



BIBLIOGRAPHY Cateora, Philip, International Marketing. McGraw-Hill.



EVALUATION PROCEDURE Course evaluation will be based on the following: Class participation, homework 40% First exam 20% Final exam 40% Total 100% Additionally, at the end of the course, an attendance certificate will be issued upon a minimum attendance of 90% of the sessions.
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International Marketing Business Services 

Las fechas en que el Sr. Jaime Sánchez trabajo fueron del 5 Marzo de 2008 al 25 de abril 2012. Si desea más información
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valor percibido - International Marketing Trends Conference 

BABIN, B.J., DARDEN, W.R. Y GRIFFIN, M. (1994). .... 85-104. RODRÍGUEZ, S.; CAMARERO, C. Y GUTIÉRREZ, J. (2002). “Lealta










 


[image: alt]





advances in international marketing vol 8 pdf 

Read Online Now advances in international marketing vol 8 Ebook PDF at our ... of advances in software tools for scientific computing in digital format, so the.
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Mitarbeiter Marketing Marketing Specialist 
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an international army international 

All The World. , The Salvation Army's international magazine. Subscribe at http://sar.my/atwsubu. (UK addresses) or http
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marketing / e-marketing 

Loyalty Programs. (programa de fidelización de clientes). ○ Events (eventos). ○ Public Relations (relaciones publicas).
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LEITFADEN marketing LEITFADEN marketing - Markenlexikon.com! 

2010 marketing-BÃ–RSE GmbH, WaghÃ¤usel ..... Personal Branding und Reputation Management. Klaus Eck ..... Jobs auf wenige, ausgewÃ¤hlte Innovationen.
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Tarifas SILDEVI Marketing 2013 MARKETING y EMPRESA Marketing ... 

Adobe Photoshop básico (10 h) ..........................................................................................
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Gator International 

Castle of Good Hope. CederBerg. 5. French. Je rÃªve souvent d'une scÃ¨ne 31. English. Immortal Man 34. Student Photographs. Traveling photographs from ...
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Tennis international 

03.07.2017 - 385 BEL ZIMMERMANN, K. 24. 178 AUT HAAS, Barbara [4]. 25. 181 LIE VON DEICHMANN, K [5]. 26 Q. 769 CZE BAYERLOVA, Michaela. 27.
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Marketing-Leitfaden 

kÃ¶nnen direkt mit den Daten aus Ihrem Amazon-Konto bezahlen. ... zusÃ¤tzlichen Traffik auf Ihre Seite, indem Sie Kunden Ã¼ber neue Features in Ihrem Online-.










 


[image: alt]





Marketing-Kit 

Wir haben die Erfahrung der MMM-94, der MMM-2011 und MMM Global ... dezentralisiert und hat sich zu ELDORADO â€” dem Global Mutual Aid Club.
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Marketing Online 

Qué es el engagement en Email Marketing y cómo potenciarlo. • Cómo optimizar la web para ganar suscriptores. • 3 fases a
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Marketing creativo 

SES. Marketing moderno. Domina el concepto de Valor, comprende el Marketing a tiempo real, segmenta basádo en ... 6-9DUR
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international law association - International Water Law Project 

Recent protests directed at meetings of the World Trade Organization, the World ...... 23 The 1992 German Military Manual interprets â€œsignificant and direct sup-.
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El ambush marketing o marketing parasitario 

“mundial”, “fútbol” o “copa”. Por su parte, las normas de competencia desleal, aunque no son el instrumento idóneo para
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MARKETING ALLROUNDERIN 

Kreativität und Eigeninitiative. • Hohe Kommunikationsfähigkeit und Belastbarkeit. • Gepflegtes äußeres Erscheinungsbild. • Sehr gute Deutschkenntnisse.
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Día International 

29 mar. 2015 - Imprime el pasaporte de oración, donde están representadas las cinco zonas del Ejercito de. Salvación y u
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Tennis international 

03.07.2017 - 228 CZE KREJSOVA, Petra [8]. 17. 191 RUS MONOVA, Polina [6]. 18 Q 1011 GER KIMMELMANN, Julia. 19. 266 USA PERA, Bernarda.
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International CyberEx 

0. 40 Secure_AUNAR. 0. 40 maCERT-team. 0. 41 ACBH. -. 41 [email protected]. -. 41 CERT ECUADOR. -. 41 CIBERCRIMEN. -. 41 El salv
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International Baccalaureate 

08.06.2016 - ... Oestrich-Winkel. Telefon: +49 611 7102 1566 .... e) Deutsche Zeugnisinhaber, die an einer Schule im Ausland mit IB-. Programm Deutsch ...
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Furger International 

number C(2000) 2736) (Text with EEA relevance) Official Journal L 258 ,. 12/10/2000 p. 43 â€“ 48. â€¢ COUNCIL DIRECTIVE 98/81/EC of 26 October 1998 amending ... complex or multi-disciplinary issues requiring a comprehensive assessment of risks to con
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INTERNATIONAL INTERGOVERNMENTAL 

[PDF]INTERNATIONAL INTERGOVERNMENTALhttps://wada-main-prod.s3.amazonaws.com/.../WADA_Copenhagen_Declaration_ES.pdfpartic
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marketing online del marketing tradicional al ... AWS 

This. Marketing Online Del Marketing Tradicional Al Emarketing By Accerto PDF on the files/S3Library-83474-542f8-C314d-3
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