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Audio Branding Barometer 2013



Audio Branding Barometer 2013 Overview Purpose: Gain valid market data about the audio branding industry as a basis for decision making for both suppliers and demanders of audio branding services. Population: All professional suppliers of audio branding worldwide Sampling Method: Multilevel online research. The invitation to the survey was sent to 145 agencies Sample: 23 decision makers and authorized representatives of agencies from 13 countries Data Collection: Online questionnaire with controlled anonymous access Survey Period: July/August 2013 Research Institute: Audio Branding Academy, Hamburg, Germany
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Audio Branding Barometer 2013 Company: Type of agency
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Audio Branding Barometer 2013 Company: Location
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Audio Branding Barometer 2013 Company: Number of employees
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Audio Branding Barometer 2013 Company: Year of foundation
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Audio Branding Barometer 2013 Company: Offered services
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Audio Branding Barometer 2013 Business: Delivered audio branding elements 2012
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Audio Branding Barometer 2013 Business: Project budget sizes 2012
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Audio Branding Barometer 2013 Business: Change of revenue 2011-2012 (total sum)



Revenue ($)



+ 33%



1US$ ~ 0,76€ ~ 0,64₤ Moscow | 28 November 2013



Audio Branding Barometer 2013 Business: Share of audio branding services 2011/2012 Boxplot Middle line: Median. Box: 25-75% quartiles. Points: Outliers
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Audio Branding Barometer 2013 Business: Shares by type of service Boxplot



%



Middle line: Median. Box: 25-75% quartiles. Points: Outliers
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Audio Branding Barometer 2013 Business: Client industries (by type)
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Audio Branding Barometer 2013 Business: Client industries (by share of revenue)
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Audio Branding Barometer 2013 Business: Daily rates Boxplot



Rate ($)



Middle line: Median. Box: 25-75% quartiles. Points: Outliers
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Median: 1.550 $



1.200 $



1.000 $



550 $
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Audio Branding Barometer 2013 New Business: New audio branding projects 2012
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Audio Branding Barometer 2013 New Business: Competitive pitches 2012
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Audio Branding Barometer 2013 New Business: Average pitch fees 2012
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Audio Branding Barometer 2013 New Business: Acquisitions 2012
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Audio Branding Barometer 2013 Trends: Last year
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Audio Branding Barometer 2013 Trends: Next year
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Audio Branding Barometer 2013 Trends: 10 years
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Audio Branding Barometer 2013 Terminology: visual branding equivalent
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Audio Branding Barometer 2013 Terminology: visual logo equivalent
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Audio Branding Barometer 2013 Terminology: visual corporate design equivalent
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Audio Branding Barometer 2013 Definition audio branding: wordle
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Audio Branding Barometer 2013 Sales arguments: part 1 •  Participants delivered 89 selling arguments •  Manual clustering and categorization •  Profit (17 cases) –  Return on Investment („ROI, a lot for very little money “), 14 cases –  Efficiency („Increase productivity“), 4 cases



•  Branding (31 cases) –  Branding general („Being part of the brand experience”), 12 cases –  Recognition, 8 cases –  Awareness, 6 cases –  Differentiation, 5 cases
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Audio Branding Barometer 2013 Sales arguments: part 2 •  Emotion (15 cases) –  Emotional connection (9 cases) –  Customer Engagement/Experience (6 cases)



•  Audio specific („You cannot close your ears “) , 4 cases •  Consistency –  General, 5 cases –  Across touch-points and channels, 4 cases –  Enhancing visual, 4 cases



•  Control (“Objective decision with regard to brand-fit, no personal taste”), 4 cases •  Easy to use, 3 cases •  Mitigation of legal risks, 1cases
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Audio Branding Barometer 2013 Sales arguments: top 4 1.  Return on Investment (14 cases) 2.  Branding (12 cases) 3.  Emotional Connection (9 cases) 4.  Recognition (8 cases)
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Audio Branding Barometer 2013 Quality criteria We asked to rate 26 quality criteria according to their importance for audio branding (1 = Very unimportant, 5 = Very important ) !Criterion



MEAN 4,70



SD 0,635



Aesthe4cs



3,95



0,686



Consistency



4,61



0,499



Cross=cultural&applicability



3,91



0,668



Recognizability



4,43



0,788



Ac4va4ng



3,89



0,900



Authen4city



4,38



0,865



Conciseness



3,70



0,733



Ownability



4,36



0,727



Simplicity



3,61



0,988



Memorizability



4,35



0,775



Familiarity



3,39



0,988



Produc4on&quality



4,30



0,765



Melodiousness



3,23



1,066



Flexibility



4,13



0,815



Pleasantness



3,23



0,869



Func4onality



4,13



0,869



Subliminality



3,14



1,108



Dis4nc4veness



4,09



0,793



Novelty



3,00



0,976



Protectability



4,00



0,953



Sophis4ca4on



3,00



1,024



Emo4onality



3,95



0,785



Non=obtrusiveness



2,85



0,933



Sustainability



3,95



0,950



Trendiness



2,23



0,922



Brand&ﬁt
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Audio Branding Barometer 2013 Opportunities: most promising future fields of application What are the most promising future application areas for audio branding? 14



Mobile Apps 8



Point of Sale 5



Web 4



TV Spots Advertising



3



User Interface



3



Physical Environments



2



Radio



2



Games



2



Digital Media



2



Further: Branded Content, Electromobile, Street Marketing, Audio visual media, Home and kitchen devices, Licensing, Integrated campaigns, Corporate, Soundscapes (sonorisation), Sponsorship, Technical products/gadgets, Personalisation, Call Centres, Artist Cooperations, Brand rooms, Cost Control Moscow | 28 November 2013



Audio Branding Barometer 2013 Opportunities: Most promising national markets What are the most promising national markets for audio branding in the future? Countries



Germany&&&&&&&&&&&&&&&&&&&&&&& USA UK 1 Argen4na&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&& 1 Brazil&&&&&&&&&& 1 China&&&&&&&&&&& 1 India&&&&&&&&&&&&&&&&&&&&&&&&&&& 1 Japan&&&&&&&&&&&&&&&&&&&&&&&&&&& 1 Sweden&&&&&&&&&&&&&&&&&&&&&&&&&& 1 Switzerland&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&
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5 5 3



Continents Europe



13



Asia



8



North America



5



South America



5



Audio Branding Barometer 2013 Top Audio Brands What are the world's leading brands with the best brand sound? Intel



13



Audi



11



Coca-Cola



10



Deutsche Telekom



7



McDonald's



5



Nokia



5



Apple



4



BMW



4



20th Century Fox



2



Mercedes-Benz



2



MGM



2



Yahoo!



2



Further: Amex, Aspirin, AT&T, British Airways, Christmas Bells, Danone, Deutschland Radio, Direct Line, Disney, Ford, Hornbach, Itaú, James Bond, Lufthansa, Maersk Line, NBC, Nestlé, Playstation, Samsung, Santander, SNCF (French), THX, VW, Windows Moscow | 28 November 2013



Audio Branding Barometer 2013 Imprint



A documentation of the survey will be included in the Audio Branding Academy Yearbook 2013/2014 to be published in spring 2014



Contact: ( ( ( ABA ) ) ) Audio Branding Academy Barnerstraße 61 22765 Hamburg Tel: +49 (1573) 1638376 Email: [email protected] Moscow | 28 November 2013



Thank you for your attention! 
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Audio-Branding Grundlagenforschung Acoustic Brand Perceptions 1 ... 

schwindender Schmerzen" darstellen. Die Probanden konnten nun verschiedene Schmerzmittel zuordnen, spontan-assoziative. Begriffe angeben sowie sich ...










 








Branding corporativo 

relevantes con sus públicos es lo que se conoce en los países anglosajones con el nombre genérico de ..... Las Pautas de










 








Wohnanlagen-Branding 

(Leiter Kommunikation und Marketing, Pressesprecher). 2006 â€“ 2009: GSW Immobilien GmbH, Berlin. (Leiter Unternehmensentwicklung und Kommunikation,.










 








Employer Branding 

Ihre Ausgangslage bei der Personalsuche deutlich. Denn je populÃ¤rer Sie als Arbeitgeber sind, desto mehr Bewerbungen generieren Sie â€“ Ein entschei-.










 








branding - Revista DIRCOM 

Esta nueva ecología de medios digital en acelerada evolución supone un ...... de Marketing Digital de UNITEC Honduras. P










 








Sound Branding AWS 

zurück, als sich General G. O. Squier die Musikverbreitung per Telefon patentieren ließ. Allerdings weist die traditionelle Integration auditiver Reize in den Markenkontext den Charakter subjektiv generierter Insellösungen als Resultat eines ausschli










 








Branding: e identidad corporativa 

Economía conductual disruptiva. - Marketing movil. - Storytelling. - Costumer centry. - Posicionamiento y calidad. - Lid










 








AUDIO ANALYSE 

auszuwerten wie ein Textdokument. Gerade deshalb ist es wichtig, die relevanten Daten zu sichern und im Ernstfall zuverlÃ¤ssig und schnell sichten zu kÃ¶nnen.










 








Audio II 

cantidad en los conductores que llevan la señal, y suele oscilar entre -60 y -80. dB, que ... Al conector de 1/4" con tr










 








Audio I 

fuerza. (de origen eléctrico) sobre dicho cuerpo. (ejemplo: Peine cargado .... industriales donde hace falta grandes val










 








Requisitos Especialízate en Branding 

23 may. 2019 - Illustrator y Photoshop (Recomendamos la última versión). - Wacom opcional. Carrera de Branding. Requisit










 








Employer Branding - Biesalski & Company 

hebe das das SelbstwertgefÃ¼hl der Mitar- beiter â€“ so wie die Ãœberzeugung, dass sie im besten Institut arbeiten. Dem Unter- nehmerinnen-Duo ist es wichtig, dass die. Angestellten SpaÃŸ an der Arbeit und an ihrer Arbeitsstelle haben, dass alles ih-










 








Carrera de Branding - Crehana 

tomía, clasificación de estilos y atributos importantes como tamaño, interlineado, kerning, tracking y legibilidad. Fina










 








Employer Branding - HdM Stuttgart 

Der demografische Wandel stellt fÃ¼r viele Unternehmen heute eine der grÃ¶ÃŸten ... Unternehmen haben demnach zunehmend MÃ¼he, ..... Strategieentwicklung.










 








â€“ Audio 

Die Zielgruppe ist in erster Linie das Radiopublikum (KroneHit, Ã–3, Life Radio, Hit FM, Welle1â€¦) im Genre Pop / Elektronischer Pop. 3. Umsetzungsplan.










 








Secondary audio programming Programación de audio ... - Arvig.net 

Secondary audio programming (SAP) is an alternate audio channel for television that can be broadcast ... A menudo se uti










 








pure audio days 2017 - Pure Audio | Group 

Donnerstag, 14.09.2017. 12:00 Uhr. 12:30 Uhr. 13:00 Uhr. 13:30 Uhr. 15:00 Uhr ... Referenzvorstellung Rock/Pop. Pure Audio Blu-ray @ msm-studios.










 








Personal Audio System Système audio personnel ... - UserManual.wiki 

only press the (BLUETOOTH) PAIRING button, the (BLUETOOTH) indicator will begin to flash white quickly and the unit ente










 








corporate branding im spannungsfeld von 

PDF File: Corporate Branding Im Spannungsfeld Von Unternehmens Und Marketingkommunikation. Grundlagen ... and download all of them absolutely free.










 








Leaflet A6 new branding 2015 

la tÃªte d'Ã©pilation, assurez-vous de placer les tÃªtes et accessoires Ã  plat sur la peau (Fig. 13). 3 Lorsque vous utilisez l'appareil sur des zones sensibles, tirez la ...










 








erfolgsfaktor employer branding mitarbeiter binden 

The Book erfolgsfaktor employer branding mitarbeiter binden und die gen y gewinnen is free to download and read online at Online. Ebook Library.










 








nation branding entwicklung einer nationalen 

PDF Ebook nation branding entwicklung einer nationalen markenidentitat unter besonderer berucksichtigung von public relations am beispiel litauen Free ...










 








Employer Branding als Wachstumshebel - Markenlexikon.com! 

ermÃ¶glicht, Headhunter-Kosten fÃ¼r die Besetzung von. FÃ¼hrungspositionen zu senken und die Zeitdauer fÃ¼r die Anpassung an einen Job im Vergleich zu neu.










 








corporate branding im spannungsfeld von 

Are you looking for corporate branding im spannungsfeld von unternehmens und marketingkommunikation grundlagen fallstudien PDF?. If you are areader who ...
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