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Insights from the Global Chief Marketing Officer Study



IBM Institute for Business Value



The 2011 Global CMO Study is part of our C-suite Study series encompassing interviews with more than 15,000 C-suite executives
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In this largest sample of face-to-face CMO interviews, we spoke with more than 1,700 CMOs



The study represents organizations in 64 countries and 19 industries Sectors 3% Public 21% Industrial



Regions 16% Communications



17% North America 44% Growth markets



24% Financial Services



36% Distribution



35% Europe 4% Japan



Growth Markets include Latin America, non-EU Eastern Europe, Middle East and Africa and Asia Pacific (excluding Japan); n=1734 3
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We conducted 52 face-to-face interviews with senior Marketing executives in Alps



Sectors 4% Public



Countries



12% Communications



29% Austria



13% Industrial



35% Financial Services



37% Distribution 71% Switzerland



Region sample size: N=52 4
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The CMO study indicates three key domains of improvement



Deliver value to empowered customers



Capture value, measure results



Foster lasting connections
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Majority of CMOs believe connecting with customers through digital channels and ROI-drive will impact marketing most



Factors impacting marketing



Alps



Percent of CMOs selecting as “Top 5 Factors” 67%



Customer collaboration and influence



61%



Growth of channel and device choices



57%



Social media 45%



ROI accountability



42%



Decreasing brand loyalty



39%



Data explosion



37%



Shifting consumer demographics



33%



Regulatory considerations



73% 58% 60% 37% 38% 38% 42% 44%



Growth market opportunities



31%



27%



Financial constraints



30%



37%



21%



Corporate transparency Privacy considerations Global outsourcing



23%



10%



2%



9%



4%



Source: Q7 Which of the following market factors will have the most impact on your marketing organization over the next 3 to 5 years? (n=1733) 6
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The vast majority of CMOs are underprepared to manage the impact of key changes in the marketing arena Top 5 market factors with biggest impact



Underpreparedness Percent of CMOs reporting underpreparedness



0%



50%



100%



Data explosion



71%



Social media



68%



Growth of channel & device choices



65%



Shifting consumer demographics



63%



Financial constraints



59%



Decreasing brand loyalty



57%



Alps 85% 68% 58% 45% 53% 75%



Growth market opportunities



56%



57%



ROI accountability



56%



58%



Customer collaboration & influence



56%



47%



55%



Privacy considerations Global outsourcing Regulatory considerations Corporate transparency



54% 50% 47%



*% *% 52% 75%



Source: Q8 How prepared are you to manage the impact of the top 5 market factors that will have the most impact on your marketing organization over the next 3 to 5 years? n=149 to 1141 (n = number of respondents who selected the factor as important) 7 © 2011 IBM Corporation
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CMOs are overwhelmingly underprepared for the data explosion and recognize need to invest in and integrate technology and analytics



Underpreparedness Percent of CMOs selecting as “Top 5 Factors”



Need for change to deal with data explosion Percent of CMOs indicating high/significant need



71%



Data explosion Social media



68%



Channel & device choices



65%



Shifting demographics



63%



Financial constraints



59%



Decreasing brand loyalty



57%



Growth markets



56%



ROI accountability



56%



Customer collaboration



56%



Privacy considerations



55%



Global outsourcing



54%



Regulatory considerations Corporate transparency



50% 47%



Invest in technology



73%



Integrate insights



69%



Understand analytics



65%



Rethink skill mix



64%



Collaborate with peers



52%



Validate ROI Address privacy



49% 28%



Source: Q8 How prepared are you to manage the impact of the top 5 market factors that will have the most impact on your marketing organization over the next 3 to 5 years? n=149 to 1141; Q20 To what extent will the opportunity to collect unprecedented amounts of data require you to change? n=1629 to 1673 8 © 2011 IBM Corporation
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CMOs are overwhelmingly underprepared for the data explosion and recognize need to invest in and integrate technology and analytics



Underpreparedness Percent of CMOs selecting as “Top 5 Factors” 85%



Data explosion 68%



Social media Channel & device choices Shifting demographics Financial constraints



58%



53% 75%



Growth markets



57%



ROI accountability



58%



Customer collaboration Privacy considerations* Global outsourcing* Regulatory considerations Corporate transparency



Percent of CMOs indicating high/significant need Invest in technology



62%



Integrate insights



45%



Decreasing brand loyalty



Need for change to deal with data explosion



52%



Understand analytics



55%



Rethink skill mix



46%



Collaborate with peers



47% * Results not included as the number of respondents is very low ( 
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Download here: RESHAPING THE PRINCIPALSHIP INSIGHTS FROM ... You are entirely free to find, use and download, so there is no cost at all. reshaping the ...
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Global Chief Sales Officer (m/w) in Frankfurt am Main 

Du hast fÃ¼r eine fÃ¼hrende Unternehmensberatung oder Investmentbank gearbeitet. â€¢ Du gehÃ¶rst zu den top 10% in deiner Peer Group. â€¢ Du findest dich schnell ...
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Chief-Learning-Officer-Projektagenda 200x - Alexandria 

1 Z.B. Kurzumfrage â€žCIOs scheuen E-Learningâ€œ, www.cio.com/poll, 31. Juli 2001, von Emilie. Rutherford; Unicmind-Studie vom Mai 2001 der FH-GÃ¶ttingen, Prof.
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Unternehmerischer VisionÃ¤r Chief Operating Officer ... - digitalSTROM 

Unser Produkt: digitalSTROM ist der Smart Home-Standard, der intuitive Bedienung mit unkomplizierter und designneutraler. Installation vereint. Wir statten alle ...
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Blauen Autobus Und Dem Schwarzen Pudel Ottokar, Design Web Interactive, Developing Skills In. Algebra B Factoring Answers, Digital Design Solutions ...
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Marketing Technology Landscape - Chief Marketing Technologist 

Marke ng Environment. Data Management Pla orms/Customer Data Pla orms. Web & Mobile Analy cs. Mobile App Dev. Mobile Marke ng. Crea ve & Design.
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Studienbericht downloaden - Engagement Marketing Insights 

ERSCHEINUNGSDATUM. Februar 2016, Stuttgart / Hamburg .... Unternehmensberatung. Bildungsbereich. Andere. Versandhandel. Einzelhandel. Andere.
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detention services officer study guide | Get Read & Download Ebook detention services officer study guide as PDF for free at The. Biggest ebook library in the ...
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Qualification of adult educators in Europe: insights from the ... - peDOCS 

30.04.2015 - ing room and encouraging the discovery of competences. It's a lot more than that and essentially this is our main job: being available for candidates.â€� (RPL profes- sional). The professional activity developed by these adult educators 
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Dr. Janice K. Jackson, Chief Education Officer Chicago Public Schools 

need extra support, and helps teachers know which students are ready for a greater challenge. It's also a powerful tool
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Chief Sales Officer (m/w) in Frankfurt am Main 

in Frankfurt am Main. Deutschlands fÃ¼hrendes, digitales Versicherungs-StartUp wÃ¤chst stark und sucht dich zur VerstÃ¤rkung seines Teams mitten in der ...
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The building blocks of word meaning: insights from ambiguous ... 

01.07.2015 - state and that result state manifests itself in a result object (see Pross [2013]). â€¢ In (3a) ..... Hans Kamp, Josef. van Genabith, and Uwe Reyle.
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Qualification of adult educators in Europe: insights from the ... - peDOCS 

30.04.2015 - the lack of social recognition and appreciation can lead to demotivation and loss of work involvement. It's important to remark that adult educators involved in pro- cesses of recognition of prior learning lived in an unstable situation 
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Der Chief Information Officer (CIO) der Zukunft. Herausforderungen ... 

Dieses eBook wurde nach bestem Wissen und mit grÃ¶ÃŸtmÃ¶glicher Sorgfalt erstellt. Im Hinblick auf das Produkthaftungsgesetz weisen Autoren und.
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Presentation by Tidjane Thiam (Chief Executive Officer) - Credit Suisse 

29.04.2016 - In addition, market conditions worsened dramatically in the fourth quarter of 2015 and negatively affected our business â€“ especially in our Global Markets division â€“ in the midst of our restructuring efforts. These adverse conditions
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-IN MARKETING GLOBAL 

Fotoshootings, Marktforschung. â€¢ Zusammenarbeit mit Agenturen sowie internen. Ansprechpartnern. â€¢ Erstellung von PrÃ¤sentationsunterlagen und Analysen.
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Global Connected Consumer Study - Netzproduzenten 

Kalender/Chat eher auf dem Smartphone, Recherche/Banking eher auf dem .... Estland: Online-. Banking. Russland: Mobil bezahlen. Frankreich: Navigation.
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Opciones, Opciones por Carol Childress, a Bible Study from the 

16 dic. 2014 - planes para ir a la universidad, elegir una carrera, planes sobre ... jubilaron en Clarksville, Tennessee
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news and insights from the world of id security ... - The Silicon Trust 

24.10.2014 - online registrations are often not sufficient to change the citizens' habits. ..... IT solutions and services to retailers and retail banking Wincor.
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news and insights from the world of id security ... - The Silicon Trust 

24.10.2014 - trade secrets companies keep, or how much they are worth. Some, ..... have seen that they were holding Euro notes from a local ATM. Also noticeable would ...... Silicon Trust by defining the topics and directions of the pro-.
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Enterprise Mobility Study 2015 Marketing Fachabteilung - Microsoft 

E-Mail: [email protected] ... vom geschÃ¤ftsfÃ¼hrenden Gesellschafter und GrÃ¼nder Peter Burghardt am Standort Kassel mit einer Niederlassung in.
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