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Executive summary & Key results Background The EU Pledge is a voluntary initiative by leading food and beverage companies to change food and beverage advertising to children under the age of twelve in the EU. Signatories have committed to changing the way they advertise to children under 12 years old by respecting the two following minimum common requirements: 



No advertising of products to children under 12 years, except for products which fulfil common nutrition criteria1.







No product marketing communications to children in primary schools.



This is the sixth annual monitoring report of the EU Pledge. The monitoring was carried out in the first half of 2014 by the following independent third parties: 



Accenture Media Management2, to review EU Pledge member companies’ compliance with the commitment relating to TV advertising;







EASA – The European Advertising Standards Alliance, to review EU Pledge companies’ branded websites, for compliance with the EU Pledge commitment.



In addition to the monitoring of “traditional” TV advertising, which has been the object of monitoring since the first report of the EU Pledge, in 2009, the compliance monitoring also focuses on company-owned websites since 2012. Due to resource constraints, members decided to suspend the monitoring of the EU Pledge commitment in primary schools in 2013, in order to be able allocate sufficient resources for the website monitoring exercise. In previous years, the monitoring of the EU Pledge commitment in primary schools always highlighted compliance rates nearing 100%. The methodology and process of the monitoring of company-owned websites was reviewed by Dr Verónica Donoso, post-doctoral researcher at the Interdisciplinary Centre for Law and ICT (ICRI), KU Leuven, iMinds, and an independent consultant. Dr Donoso is highly experienced in research on children and young people’s uses of new media and e-safety. She has worked on a number of European and Belgian projects, including the projects EU Kids Online I, II and III. She also coordinated the 2nd Assessment of the Safer Social Networking Principles for the EU.



1



Common EU Pledge nutrition criteria – for those member companies that do use nutrition criteria – entered into force across the EU on 1 January 2015. Those are available on www.eu-pledge.eu. Some EU Pledge member companies have taken the decision not to advertise any of their products to children under 12. 2 Accenture is a global management consulting, technology services and outsourcing company. Accenture Media Management helps companies measure and optimise investments in marketing, media, retail and digital. It also provides independent media auditing services, which is the function it performs with regard to the EU Pledge.
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Key 2014 results The record of compliance is positive and consistent with previous years:







TV: The overall compliance rate is 98.5%







Company websites: The overall compliance rate is 97%



In addition to monitoring the implementation of commitments, EU Pledge member companies have sought to measure the change in the overall balance of their food and beverage TV advertising to children as a result of the EU Pledge and of companies’ individual commitments. For the sixth year running, monitoring confirms a downward trend in children’s exposure to TV food advertising by EU Pledge member companies:  A very substantial reduction in children’s exposure to advertising for products that do not meet nutrition criteria through children’s programmes (>35% 25% of total fat is PUFA margarine, butter mélanges, solid or SAFA (incl. TFA) liquid oil/fat products for roasting and frying Sub-category B: Emulsion-based sauces: sauces that constitute only a minor component of the meal to which an emulsifying agent is added OR have a fat content > 10% w/w. Mayonnaise, salad dressings, marinades, < 85 < 750 < 33% total fat is 25% of total fat is PUFA vinaigrettes… SAFA (incl. TFA) Category 2: Fruits, vegetables and seeds,12 except oil Vegetables include legumes and potatoes. Seeds include seeds, kernels, nuts. Nuts include peanuts and tree nuts. Sub-category A: Products of fruits and vegetables except oils & potatoes (> 50g fruit and/or veg per 100g of finished product) that constitute a substantial component of the meal. Vegetable gratin, canned vegetables, 50g potato per 100g of finished products) that constitute a substantial component of the meal. Mashed potato, gnocchi, gratin, 
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Pledge - 1Source 

Para obtener mejores resultados, limpie inmediatamente con un paño suave y ... Si lo usa en equipos electrónicos, rocíe
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Pledge® 

Toallitas - Limón. Toallitas prehumedecidas que limpian de manera cómoda cuero, mármol, acero inoxidable y más, además d
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BMWi - Monitoring-Report Digitale Wirtschaft 2013 

31.12.2013 - Neue Technologien und Anwendungen kÃ¶nnen entscheidend zur Flexibilisierung der Arbeit beitragen und dabei helfen, die Vereinbarkeit von ...
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Monitoring-Report Wirtschaft DIGITAL 2015 - Langfassung - TNS ... 

Digitale Wirtschaft: Kennzahlen und internationaler Vergleich. 14 ..... Branche sowie bei den Ausgaben fÃ¼r Online-Content ...... Finanzen / Versicherungen.
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2014/annual report 2014 
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Measles and rubella monitoring - ECDC - Europa EU 

than 20 children, vaccination as late as 50 days after onset still reduced the ... When the vaccination delay exceeded 8
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EU risk assessment report - ECHA - Europa EU 

entirely due to increased demand for exports: 29.5, 42.5 and 50 kt each year between 2001 and. 2003. The overall demand within the EU remains flat. PGME is ...
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pledge card 

Name(s):. Grade____. Total Amount to be pledged: (ex: $100 to be paid over 10 months, $10/month). To be paid over (Numbe
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Pledge - 1Source 

cómoda cuero, mármol, acero inoxidable y más, además de madera. Efectivas. ▻ Marca líder en cuidado de la madera. ▻ Preh
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Pledge - 1Source 

artefactos, cubiertas, porcelana y muchas otras superficies. Recomendado para. ▻ Educación. ▻ Tiendas minoristas. ▻ Cont
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Living Planet Report 2014 

Illegal wildlife trade is by far the biggest threat currently facing both .... Slo venia. German y. Italy. Por tug al. United Kingdom. Kazakhstan. Greece. R epublic of.
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Annual Report 2014 - Boliden 

10.03.2015 - on page 70. Principles for remuneration to the President and other senior executives. The remuneration paid by Boliden to senior executives shall comprise a fixed salary, variable remuneration, pension benefits and other benefits. Remune
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Sustainability Report 2014 - BKW 

2 The Wilhelmshaven coal-fired power station was in test operation in 2014. The emissions were ..... that we wish to implement in the coming year. On the follow- ing double page .... service agreement was signed in January 2015. Specifically,.
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district 2014 progress report 
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ANNUAL REPORT 2014 

24.03.2015 - 24,686. 0.0. 5.4. Darmstadt. T-Online-Allee 1. 72,528 ..... uary 2014, when trading in the share commenced, the share price initially came under ...
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Kids Zone Parent Pledge 

I understand the importance of setting a good example of sportsmanship for my child. I will show respect for all involve
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Pledge - 1Source - Sealed Air 

*Staphylococcus aureus (Staph),Salmonella enterica (Salmonella),. Escherichia coli (E. coli), Klebsiella pneumoniae (K.
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Monitoring - GiZ 

knowledge brokers and put findings from the evaluations of other ...... new counselling and test centres set up along the corridor, the number of voluntary HIV ...
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Monitoring - GiZ 

Manuela Leonhardt, Peace and Development Consultant, Frankfurt am Main. Konfliktsituationen sind ... MANAGEMENT AND ORGANISATION CONSEQUENCES FOR MANAGEMENT AND ORGANISA- ...... evaluation units in Berlin. Professor ...
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Art & Finance Report 2014. - Deloitte 

17.09.2014 - City, we have a diverse team of consulting, tax, and business intelligence ...... Privatbank Berlin (formerly Bankhaus Dr. Masel) has launched ...
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EU budget 2013. Financial Report - European Commission - Europa EU 

24. Amending budgets. Amending budgets are a measure which takes into ...... satellites of the deployment phase were successfully tested in 2013 and will be ...... of tax, within parameters set at EU level, and also enjoy a limited option to tax ...
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EU budget 2013. Financial Report - European Commission - Europa EU 

Meanwhile, by simplifying its rules, the EU has made life easier for millions of EU budget ... budget had on the lives of millions of people. ..... Still representing.
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Pledge - 1Source - Sealed Air 

Gire la punta de la boquilla en sentido antihorario para destrabarla. ▻ Sostenga la lata en posición vertical y rocíe de
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Payment Information Pledge Information 

For payment by credit card or EFT automatic withdrawals, please visit the parish website and follow the instructions on
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